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IntroductIons

Brief introductions by each person in the roundtable—briefly 
saying what the power/expertise is they bring to the table.

un Lead at the roundtabLe gIves a brIef overvIew of 
why 2015 Is the tIme for gLobaL actIon for PeoPLe and 
PLanet 

Explaining why this initiative to build public private partnerships 
with the un and media companies is important and critical

medIa deLegate roundtabLe Lead begIns braInstorm 

dIscussIon on sPecIfIc toPIc of roundtabLe wIth un      
roundtabLe Lead.

Each roundtable will answer these 3 questions:

1.Imagine we achieved the world’s largest media campaign.    
   What does it look like?

2.Imagine we built the world’s largest advertising campaign     
   and it failed. Why did it fail?

3.How do we build it with a specific focus on [Your X                 
   roundtable topic]?

wraP uP PreParatIon 

Roundtable assigns one person who will get up in front of all  
attendees once we all reconvene together after the roundtables 
are over to give a rapid-fire one minute readout of their  
roundtable action items and ideas to entire summit audience

The PvbLIc foundatIon has committed to coordinating the world’s largest media 
campaign in support of UN objectives to coincide with the launch of the new   
sustainable development agenda at the Post-2015 Summit in September.

The Media for Social Impact Summit brings together leading media executives for a 
day of hands-on strategy and creative development supported by leading   
communicators within the UN system to kick-start these global efforts.

The global community has an historic opportunity in 2015. This year, the UN and its 
partners will launch the Post-2015 Sustainable Development Agenda, initiating the 
world’s first-ever universal approach to sustainable development.  Through a series 
of 17 specific Sustainable Development Goals (SDGs) across the three integrated 
areas of social, economic and environmental development, this agenda will provide 
a framework to address the greatest modern challenges to mankind, including  
irreversibly eradicating poverty and ending climate change. 

Because we are the first generation that can end poverty, and the last generation 
that can act to avoid the worst impacts of climate change. The success of the UN 
Millennium Development Goals (MDGs) over the past 14 years demonstrates clearly 
that global goal-setting for development works; that clear goals get clear results.  

Now, in 2015, we are armed with the knowledge and capability to achieve even  
broader, more inclusive, and more ambitious goals; The Global Goals. Armed with 
this knowledge, it is our responsibility and every person, community, business,   
organization, and government has a part to play.  

In order to ensure a successful - transformative and universal - outcome for the 
Post-2015 Agenda, the UN needs help spreading the word. Global communications 
are required to inspire and mobilize global action. 

To quote the Deputy Secretary General of the UN “No one can do everything but  
everyone can do something” and to that end the UN is reaching out to    
communicators and marketers from all walks of life. 

Many have answered the call including Richard Curtis the film-maker and activist 
who together with a team of marketing professionals has committed to bring his  
creativity and contacts to help get the Global Goals to 7 billion people.  

AgendA

BAckground

Why is 2015 speciAl?  
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2015 is truly a time for global action for people and planet, marked by three   

milestone events:

•the financing for development (ffd) conference – July 2015, addis ababa:  where 

a finance framework will be agreed to provide the resources for this global agenda. 

•the Post-2015 summit – september 2015, new york: where the Sustainable   

Development Goals (SDGs) will be formally adopted and initiated.

•the climate change summit (coP21) – december 2015, Paris: where a climate 

agreement will be signed, providing the world’s first legally-binding agreement for 

all nations to address climate change.

1. How do we communicate the momentus occasion of the agreements this year?

2. How do we help shape the public narrative ahead of and after the adoption of the 
new agenda?

3. How do we mobilize various stakeholders - governments, business, NGOs and  

individuals - to take action on the new agenda?

lAndmArk 2015 united nAtions events

messAging

vision for the “World’s lArgest And longest lAsting cAmpAign”

tArget And influencer Audiences

The PvbLIc foundatIon is honoured to be working with the Office of the Special 
Advisor on Post-2015 to the Secretary-General and others throughout the UN sys-
tem through the Post-2015 Strategy Hub on the world’s largest media campaign 
and looks forward to helping build that collaboration together with all the Media for 
Social Impact Summit attendees and looks forward to helping to build that collabo-
ration together with all the Media For Social Impact attendees as well.

the vision is to create genuine ownership of the new goals among the 7 billion + 

people over the next 15 years.  

our aim is that every single person on earth hears about the goals a minimum of 30x 

over 15 years through this campaign.

In order to ensure a successful - transformative and universal - outcome for the 

Post-2015 Agenda, the UN needs help spreading the word. 

Global communications are required to inspire and mobilize global action.

The vision is to reach 7 billion+ people in the human population affected by the  
Post- 2015 SDG and Climate Change.

For the purposed of this brief we have identified a more targeted approach focusing 
on key groups with high propensity for action and/or high capacity for message  
amplification and influence, particularly:

 •	 Youth	(up	to	age	35)

	 •	 Parents

	 •	 Thought-leaders	and	influencers	

      (including high-profile individuals)

"2015 is a Time for Global Action. This year we have an historic opportunity and collective responsibility to 
take decisions and commit to actions that will set the world on a course to irreversibly end poverty, ensure 
shared prosperity and avoid the worst impacts of climate change by 2030. Poverty and climate change are 
not inevitable.  Everyone has a role to play in realizing this vision. "         

Ms. Amina Mohammed
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the sustAinABle development goAls

goAl 1: End poverty in all its forms everywhere

goAl 2: End hunger, achieve food security and improved nutrition and promote 
sustainable agriculture

goAl 3: Ensure healthy lives and promote well-being for all at all ages

goAl 4: Ensure inclusive and equitable quality education and promote lifelong 
learning opportunities for all

goAl 5: Achieve gender equality and empower all women and girls

goAl 6: Ensure availability and sustainable management of water and sanitation 
for all

goAl 7: Ensure access to affordable, reliable, sustainable and modern energy for 
all

goAl 8: Promote sustained, inclusive and sustainable economic growth, full and 
productive employment and decent work for all

goAl 9: Build resilient infrastructure, promote inclusive and sustainable   
industrialization and foster innovation

goAl 10: Reduce inequality within and among countries

goAl 11: Make cities and human settlements inclusive, safe, resilient and  
sustainable

goAl 12: Ensure sustainable consumption and production patterns

goAl 13: Take urgent action to combat climate change and its impacts

goAl 14: Conserve and sustainably use the oceans, seas and marine resources for 
sustainable development

goAl 15: Protect, restore, and promote sustainable use of terrestrial ecosystems, 
sustainably manage forests, combat desertification, and halt and reverse land 
degradation and halt biodiversity loss

goAl 16: Promote peaceful and inclusive societies for sustainable development, 
provide access to justice for all and build effective, accountable and inclusive  
institutions at all levels

goAl 17: Strengthen the means of implementation and revitalize the global  

partnership for sustainable development


